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Neighbour Day trademarks
Conditions of Use

June 2008

The Neighbour Day logo and the slogan ‘The community you want starts at your front door’ are registered
trademarks.
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By using the Neighbour Day logo (‘the logo’) and the slogan (‘the slogan’) or both (‘devices’) you
agree to these terms and conditions. If you do not agree you should not use the logo.

These terms and conditions may be changed or updated from time to time.

Permission to use the devices is granted on an annual or one-off basis. Unless otherwise agreed in
writing subsequent use is not permitted.

Permission to use the devices may be withdrawn at any time and at no cost to Neighbour Day.

The use of the devices is restricted. Either may not be used to sell, promote, endorse, publicise or
infer the goods, services, products, information and programs of a commercial or corporate
organisation, body or group.

The devices may not be placed or used in a context that suggests, to a reasonable person, that
Neighbour Day as an entity or event is sponsored or supported by a commercial or corporate
organisation, body or group.

It is expressly prohibited to use the words ‘Neighbour Day is sponsored by’ or ‘Neighbour Day is
brought to you by’ at any time or in any context.

It is only permissible to use the words ‘[insert name]. Proudly promoting Neighbour Day’.

The logo must be used as supplied.

It must only be printed in the embedded colour on white stock or background.

The logo may be printed in black and white, or a percentage of black and white, only if the
supporting artwork is also printed in black on white or light coloured background (for example in a
newsletter or mono newspaper advertisement). Otherwise the logo should be used in full colour on
white stock as at (9).

The colour and typeface may not be changed.

The logo may not be reversed, used upside down or at an angle.

It must be used at a size which maintains the legibility of the logo text.

The logo must stand alone with appropriate spatial consideration.

The logo must not be compromised by any wording, artwork, style or design treatment.

[7. At all times and in all instances the logo must be used at equal size, or larger, than other logos

18.

[9.

20.
21.

within the artwork.

Proposed artwork containing the devices must be submitted within a reasonable timeframe to
allow review.

Final artwork containing the devices must be submitted within a reasonable timeframe to allow
approval.

The logo must not be distributed or supplied to a third party.

The logo may be published electronically and hyperlinked to the Neighbour Day website.



Restrictions and Limitations of Liability

Neighbour Day does not warrant the accuracy, adequacy, reliability or completeness of the information
and materials and expressly disclaims liability for errors or omissions in such information and materials. No
warranty of any kind, implied, express or statutory, including but not limited to the warranties of non-
infringement of third party rights, title, merchantability, satisfactory quality, fitness for a particular purpose
and, if published electronically, freedom from computer virus, is given in conjunction with the information
and materials.

Neighbour Day does not make any representation, warranty or endorsement of any commercial or
corporate goods, services, products, information and programs. This disclaimer shall take effect to the
fullest extent permitted by law.

If published electronically artwork may be linked to other sites that are not maintained by Neighbour
Day. Neighbour Day is not responsible for the content of those sites. The inclusion of any link to such sites
does not imply endorsement by Neighbour Day of the sites. Neighbour Day makes no representations
whatsoever about any other website which you may access through this one.

Disclaimer
Neighbour Day may make changes or improvements at any time.

When artwork is published electronically it may contain references to goods, services, products, information
and programs that are not in your country. These references do not imply that Neighbour Day intends to
announce or provide the goods, services, products, information and programs in your country. All questions
about Neighbour Day activities in your country should be directed to Andrew Heslop using the contact
form on the Neighbour Day website.

Information on the Neighbour Day website, or those of any of its related, dffiliated, or subsidiary units, is
provided with the understanding that Neighbour Day is not rendering professional advice or

recommendations.

You should not rely on any information on these pages to replace consultations with qualified professionals
to meet your specific individual needs.
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